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LOVING WIFE...
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Treasures af Converso's new
LA, showraom include Faan Jubl
Chieftain chairs, $36.000 per pairz
3 Wendell Casbe Chioe mable,
SIB.000; 3 Pay! MeCobd rectional
seda, $32,000, and chasdelier by

Tasm Gresns, §5.700,

In Rare Form

People soy that Hrck-and-mortar is
dead, but in my business, it is
different,” says Converso
(comersomod.com) founder
Lawrence Conversa, who recently
apensd a stunning shawmaom on
Beverly Boulevard, "It's easy to buy
a pair of socks on Amazon, but
chairs and sofas are things that
people [reed] 10 be ene wath.”
Filled with rare and enportant
picces by Philp Johnson, George
Makashima, lsamu Noguchi and
more, the 2,200-square-foot space
has a wibe that is decdedly different
from the brand's outposts in Mew
York and Chicage. "Here, theres a
bit more color, a bit more fun,”
siys Conmverso, who notes Mario
Mime's Lego char from Drocg
Design (349,300 as an example,
“Califernia loves craflt more than
MNew York: There's an earthy vibe
because of the mountains and the
foliage.” Converso, who has been
in the business for nearky 25 years,
speaks to LALS strong midcentury-
maodern roots as an impetus for
opening in the City of Angels.
“When | came to LA, Eames and
Melson were big, and then things
started to shift” he says. e
roticed that there's less of that
classic modern in LA, where |
originaly fell in love with it |
wanted 1o bong that back.”
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ltalian home brand Visionnaire lands in Los Angeles with an emphasis on
customization and style. =AS

The myth of Tralian design is well-deserved. From paperclips wo palazzos, the boorshaped councry has gota lock

on sexy, streamlined luxuey ems for the bome, As proof, look no further than its laest exporn, Visionnaire, The
three-generation family-owned home design brand marries the country’s long history of impeccable craftsmanship
with its eye for beauty and its approciation for clegant Hourishes: the swoop of wood that curves around an
armchain a patchwork design on the back of one couch: the meticulous rows of tufting on another. Having restod
the waters with a store in Miami, the brand is spreading its wings with a 3,500-square-foor space on Roberson.
"Demand [from Los Angeles designers] has been very high,” says Giuseppe Baldassaree, who manages the brand'’s
North and South America divisions, rauling off a list of high-end projects in which Visionnaire has been involved.
No wonder. More than selling individual picees, the company is focused on customization and creating entire
environments, from kirchens to living rooms 1o ourdoor spaces, New that's amaore. Prices sary, eflonsaive-homecom

Virionraire’s Bart Low unit by Mawo
Lippanni, $33,000, convans of waved
grasy, poliched markie and wtnised 1esl

DISCERNING DESIGN

LA -based helistic architect and designer Gulla Jonsdéttir (pulzionsdottincom)
shares her inspiration and aesthetic behind hot new property Kimpton La Peer
(lapeerhotelcom). —Matthew Stewart

Define holistic design and how it'sinformed  'What were some of the different materials
your aesthetic. [t is abour being site specific and  you incorporated? There's a leacher wall that is sofe
considering cach environment o make it whole and — and acile. T used real bronee and white oak foors
whalesome for the five senses, which... [achieves] asixth  for warmeh, and balanced that with the strength of
sense, To make cach project feel as good as it looks.  concrete, [also used moss-green Gaudi tiles thar | found
What were your goals for the Kimpton La  on the strect of Bareelona as 2 nod 1o old-world charm,
Peer? | wanted 1o create a special place for West  Talk about your history with this location.
Hollywood. It is the design district, so T wanted  had my studio ac this very site, but had w0 move out
when construction started, so | have lived
and breathed this location before, during
and after the hotel's inceprion. | am
opening an atelier there this spring
that will fearure my own collections
of furniture. jewelry and scarves,
in addition to products from other
artists and designers. I'm maoving
back home and it feels righ.

[the hotel] w0 encompass arcists and designers

as well as international travelers—it's a
space where creative people can gather.
Whatare some of your favorite
aspects of the hotel? [ like its
energy, flow and indoor-outdoor
feeling. The space is artistic and
relaxed, and blends European
chicness with California case.
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